
programming offered to viewers on MSG Network on a regularly

scheduled basis was limited to the Knicks and Rangers and a

smattering of college football games, professional and amateur boxing,

tennis and wrestling. (Exhibit 3). In fact, roughly 45 % of the

programs carried on MSG Network in fiscal 1981-82 were devoted to

horse racing alone. (Exhibit 3). MSG Network now offers major

league baseball games (Yankees), Knicks and Rangers games, more

than twice as many professional boxing events, nearly four times as

many college basketball games, six times as much tennis, plus many

sporting events that were not carried at all ten years ago -- golf, auto

racing and motor sports, outdoors sports, including fishing and

hunting, and an array of sporting news and commentary. (Exhibit

3).13

Another significant contribution to the welfare of consumers of

sports programming in this region is MSG Network's production of

extensive sports news and independent sports commentary. In

1981/82, there was no sports news and commentary carried on MSG

Network; over the ensuing ten years, however, the number of sports

news and commentary shows carried on MSG Network has grown to a

total of 845 per year. (Exhibit 3). Again, the contribution to consumer

welfare of additional sports news and commentary is one that

13 Indeed, in 1990/91, MSG Network carried two-and-one-half times as much horse-racing
programs as it did ten years earlier, but horse racing events in 1990/91 constituted less than 15 %
of the total mix of sporting events carried on MSG network, down from the 45 % level of the
previous decade. (Exhibit 3).
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The startling increase in the quantity and diversity of sports

programming on MSG Network over the past decade is in itself an

achievement that serves consumer welfare in the Tri-State region. But

perhaps just as significant is the fact that MSG Network has achieved

this growth by acquiring sports programming that was not previously

shown on broadcast television in this region. With the exception of

the carriage on MSG Network of roughly 60 Knicks and Rangers

games that were broadcast by WWOR before it dropped the games

after the 1988/89 season, MSG Network's current roster of programs

(as well as the 3,416 sports programs carried by MSG Network in

1990/91) contains no sports programs that at one time were regularly

telecast but no longer are telecast in the Tri-State region by New York

independent or network broadcast stations. 15 For example, although

MSG Network now telecasts almost four times as many college

basketball games as it did ten years ago, those games had never been

regularly telecast by broadcast stations in New York. Similarly, college

football and baseball games now carried on MSG Network, as well as

sports like volley-ball and high school basketball, were not regularly

telecast by the stations in New York prior to becoming part of MSG

Network's comprehensive sports programming schedule. The benefits

of MSG Network's contribution to expanding the menu of sports to

15 By "regularly telecast," we mean telecast periodically regardless of the frequency of telecast.
For example, if broadcast stations carried track and field events one time annually, such an event
would be considered "regularly telecast". On the other hand, if lacrosse were shown in a sports
anthology show like "ABC Wide World of Sports", or was broadcast once or twice without any
expectation that it would be broadcast again with any degree of regularity, we would not deem
such a show "regularly telecast" on New York stations for purposes of this comparison.
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consumers In this area, then, has not been at the expense of

programming broadcast over-the-air to the New York audience.

To sum up, the amount and diversity of sports programming

available to the region on MSG Network has increased significantly

over the last decade. Included in the broad spectrum of sports

programming carried is a large slate of locally originated sports news

and commentary that might otherwise not be available to the viewing

public. The trend described above indicates that the growth of MSG

Network has successfully met the public's interest in an expanded

menu of sports programming, and furthered "the policy of Congress"

under the Cable Act of 1992 to "promote the availability to the public

of a diversity of views and information through cable television ... "

Cable Act of 1992, Section 2(b)( 1).

2. The Carriage of Sports Programming on MSG Network has
Increased Consumer Access to such Programming

The carriage on cable of sports programming that at one time

was carried on broadcast television, according to some commentators,

reduces audience access to such programming. This supposition,

however, ignores the countervailing view that distribution of

programming via subscription cable can in many instances surpass the

efficiencies of broadcast television. As Congress acknowledged in the

Cable Act of 1992: "Cable television systems often are the single
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most efficient distribution system for television programming."

Section 2(a)(18).

The New York Tri-State region is a good example of how cable

carriage of sports programming has the potential of reaching more

viewers than broadcast television. The number of television

households in the New York Designated Market Area ("DMA")

numbered 6,733,920 in 1992. 16 The number of MSG Network

subscribers in the New York DMA is roughly half that, or

3,210,873 17. But outside the New York DMA, where the broadcast

signals of New York City stations are not watched because they are

difficult or impossible to receive over-the-air, MSG Network has

1,708,000 subscribers that otherwise would have difficulty receiving

over-the-air any of the sporting events that are broadcast by New York

stations. (See Exhibit 4).

In defining the "consumer" whose welfare is the focal point of

the Commission's sports migration study, the emphasis should not be

confined to narrow geographic boundaries. The fact is that interest in

sports teams and athletic contests is no longer confined to "home­

town" fans. Both professional and college teams have ardent fans

distributed across vast geographic regions, as evidenced by the growth

in national network carriage of all forms of professional and college

athletic contests. Enthusiastic support for, and hence viewer interest

16 Source: A. C. Neilson, November 1992.

17 Source: MSG Network Affiliate Department, December 1992.
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in, teams is even stronger in discrete geographic regions. While the

New York DMA may contain more total viewers than the

subscribership of MSG Network, the fact that MSG Network can reach

viewers otherwise entirely shut out of receiving sports programming

broadcast by New York City stations is an important contribution to

the public welfare.

One significant aspect of availability is cost. The cost to cable

operators of MSG Network programming has been, and is likely to

remain low. In fact, as MSG Network's slate of programming has

grown, the cost per event has declined. In 1981/82, it cost cable

systems $ .06 per subscriber per defined event shown on MSG

Network, which at that time cable-cast roughly 125 defined events

annually. In 1990/91, cable operators paid half that amount per event.

Moreover, by that time, the number of events had almost tripled to

370 events per year, including not just Knicks and Rangers games, but

Yankees games as well. For these reasons, the potential access of

large numbers of viewers in and out of the New York DMA for literally

pennies a major sporting event makes MSG Network's unique blend of

sports programming eminently accessible to interested consumers.

III

CONCLUSION

MSG's experience with Knicks, Rangers and Yankees games

illustrates the danger of labeling any movement of sports from

broadcast television to cable as "sports migration." Knicks and
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Rangers games moved to cable carriage on MSG Network to avoid

disappearing entirely from the television sets of their fans. With no

available alternatives on broadcast television, the carriage of these

games on a basic cable network clearly serves the public interest. The

results of MSG Network's acquisition of exclusive video distribution

rights to Yankees games has had a similarly beneficial effect -- there

has been no reduction in the number of Yankees games telecast over­

the-air since MSG Network's deal with the Yankees. And, just as

significantly, 100 Yankee games that were previously carried on a

premium cable network are now available to most subscribers on a

basic cable network, namely, MSG Network.

Finally, the growth of MSG Network has clearly enhanced

consumer welfare in this region by increasing dramatically the variety,

diversity and quantity of sports programming available to interested

viewers here.

Respectfully submitted,
MADISON SQUARE GARDEN CORPORATION

BY;~
Daniel Victor, Esq.
15 Columbus Circle
New York, New York 10023

COUNSEL: (212) 373-8556
Kenneth Munoz
Executive Vice President and General Counsel
Madison Square Garden Corporation
Two Pennsylvania Plaza
New York, New York 10121-0091
(212) 465-6300
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EXHIBIT 1

KNICKS/RANGERS GAMES (REGULAR SEASON)
TELECAST ON WWOR - TV

CABLECAST ON MSG NETWORK

WWOR - TV MSGNETWORK
SEASON KNICKS RANGERS TOTAL KNICKS RANGERS TOTAL

1980-81 31 29 60 41 40 81
1981-82 29 31 60 40 40 80
1982-83 28 32 60 41 40 81
1983-84 32 28 60 41 40 81
1984-85 29 31 60 41 40 81
1985 -86 24 21 45 49 51 100
1986-87 24 21 45 46 52 98
1987 -88 23 22 45 55 50 105
1988-89 24 22 46 53 54 107
1989-90 0 0 0 75 74 149
1990-91 0 0 0 77 77 154
1991-92 0 0 '0 78 75 153

Source: Figures set forth above with respect to KnickslRangers games cablecast on MOO Network during the
1980-81 and 1982-83 through 1985-86 seasons are best estimates based on available documents.
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EXHIBIT 2

AUG25 1981
Crains
Newlbrk

Business
fh

--------------------------~38J

NHt lIMUp: Back, from left: Vita Li".ri of "E~ ""agujne"; Bob Woodruff. ex«:Utive pIT>­
dUCtJr: talent Renee Hambley and RichM'd s.y. FronI:&~ Jwte HMtley and Bob KUNth.

old movie. and sparta," Mr. Kunath says. "We
couldn't rn.aie robtJe changes and expect rat­
ings to 10 up; we made bil ones. We'll establish
a new ict.ntity with more locally onenud
shows" ....~ ...~ Page 26)

".' '~"~II1n8Ui
~. :. J.-:--

3 _ .'-lV-'~~
• ..: :Channel 11:
J..~.~&1V "~~:
Ii • ~

~ ..... Channel 9
~s WWOR-TV 8:.00 p.m.;;l'-- _

News Sweeps:
.' Ne. YOlk's .' .

Independents

~----

The news at Ch. 9
MCAtakes...
risk to' make
WWORpay

By PATRICK REILLY

Less than a year ago, Bob
Kunath didD't come up with
enough money to win the
right to show reruns of "The
Cosby Show" on his televi­
sion sUtion, WNYW-TV,
Channel 5.

Today, ensconced as the general manager of
WWOR-TV, Channel 9, Mr. Kunath has both
the Cosby show (which cost the station a rec­
ord-setting $365,000 ~r episodeI and a bold
plan to boost ratings at the third-rated of N~
York's three independently owned TV statiOI\l.

"The station has ~n re5tneted mostly to



Crains
NewHJrk

Business
~UG25 1987

==================================::::::::::::::::-'.:::::::::::::::::(j;,
Go.. from the SecaUC'Ul, N..J.-bued n.- have been "tftndinc down," Inc. Independent ItatiOni u.u.all,average

lion is a lackad.a.ilicaJ. allghtly provincial aver only a 3 ra lut Ie profit IIW"KiDI of 22~ to 27", be DOtes.
newscast; in iu place is a freshly recruited e wo enn y it Wlft the, U Mr. J{unath is worried about making
lineup of anchors and reporters, inc:ludinl Bolton ~ltiCl and had a 12 ratin~:.a..' budaet th1I ~ar, he', not IhowiDI it. A!.
the start of aD. i.aTestiptiw unit. - KIIR.~ -,.. ·ror you ratinp tana. DO Ofte put of Iaia nvamptne. .... _p 1M'. in-

Gone are the out-of-date "MillttlD l>oUar watches those (Knicb. en ames:' c:reued WWOR·. neon departlDellt budpt
Movie"~ hokey late-llilht~= 0 ,byu mach u 4n.
~ ADIIl "'bl)1 If.W , &beCi~c:aWa&_ ........... III, S-tII ...-r......... edded

.,. Knicb aDd Ilupn,.mer. in are a caatro- ' p-. ill ill. JII1-11...-ca' .... aact .ef-m Idmt. Ilmly IIIluDeDbld.
venial aDd c:ouervative Wftknilbt talk~Robat Gutkowald, a.ec:uaiw 'f'ic:e pnsidmt who wWiecl New York', IOciaJ scene for
shOW' had. a JO p.m. DeW'ICUt and.~ of the Madisoa Square Garden Cammani· ' CClIIIpe'titar WPJX-TV, Channel n. was
of!Ugflly rated syndfcate<t TV shOWl. cations Group, 1&)"1 WWOR', pl"OpOllal 11 lUred ill Ha)' u a feature-lirestyle repo~

Such. bea"" anphuis OD kxal protilama "in DegotiatioDL" No deaclline .... a de- WWOR bu created an investigative urut
and TV talk in prime time Is rirtually un- c:iJ.ioo is let, but the RaDcen' fint pme is for Newt 9, hiring Barbara Gardner. for-
p~ented.according to advertising exec:- about~ moothl away. merly of The Bergm Record, u associate
utives and industry observen. And DroPPU14 pmes of the hapl.. Knicb producer and .Gary Scurka u producer. H~
WWOR', liDeup hu a.lready roUMd and the nighUy "ll11llon Dollar Movie." wu hired this month from KOVR-TV in
skeptics. which avences about • 5 ratinl. won't Sacramento. Calif., where he wu investi-

"The lineup is groundbrealdng for JUre, meaa much fiDaDdaUy. Media bu)'er'lI&Y pUve producer.. , .
but I thin.lt people want ~ntert&inment at 30-second IpoU of commerdal time durinC ADd Mr. Kunath III also willing to part
that time (prime time)," says Gary Pranzo. games and movies 10 for about $3,000,. with a buck when h~ feels that what It
director of local bl"Mdcuting at Young & bargain-basement price in the New York bou&ht doesn't fit the unage of WWOR. For.
Rubicam Inc. market. Mr. Kunath expecU aboWl such u aample. be canc:eled all the purchased re-
rh ... ..-f .... otthe ~ard "Downey" to pull a S rating. and buyers lJclouI programming on WWOR. effective
..................- believe WWOR will in general be nisin8 tIUa fall The shows dropped include "Dr

Channel 9's upheaval is a direct result of the price of ita prime-time commen:ia1 Robert Schuller', Hour of Power," "Jimmy
the changing of the guard in independent inventory. Swagart." "The 700 Club" and "The
stations in New York. In Man:b 1981. Ru- WorfdTomorrow."
pert Murdoch comple'ted the purchase of StatiOD Deeds to make mODe,. The likes of Rev. SWigart will be re-
Olannel 5 and five other TV atatiOni for a There', a good reuon for that: WWOR placed by a new three-hour block of c:h.il-
whapping S2 billion. Last April, MCA Inc. needs to make money to pay for. tint. the eirena' programa. including "Romper
paid t3S7 million for Channel i. Both well- bie dollan it spent for the station and, sec- Room," from S a.m. to 9 a.m.
beeNd ow..-. an iIIlplementina new atra- caad. iIa expensive inventory of ayad1catecl "I wu amazed at what they wouW JMY,"
~.. to justify the It:itf crm.. of their TY Ihcnn WcA u "ea.by." fDcfu1t17 aperta ...... Kanatb.,... "h much as $20,000 fer
acqW.aitioDs. I&y MCA paid aD estimated 20 times cash an hour at S a.m. Not renewing the con-

1D the case of Channel ., the idea fa to flow tor WWOR, eorwiMred hi&h for the lncta cost us several millions of dollars."
crate tbne baan of DIWS aDd iDfarmataa purcb.ue of a TV statioa. "The religious shOWl IppeUed to a small
PfiliJaliCilii,.illprimetime.. , "It waD't price itMI1 aut of the m.arbt. audience," Mr. Kunath says. "We don't

"Evening Magu:iDe," a half-hout show to but the purc:haa pricI baa the natioa have time for thoee programs anymore..
featun thrft Mbot topics and trendl at- t.hi..n.k:iq of~ ra_"..,.. Jlatti PrIma, We're taJd.n'la b~der view." OCKD
fectinl the Ina of tristate viewen" beoIiDa a managing direc:tor of HeDl'7 AMllerkr
the schedule at 8 p.m. It will be followed "" IDe.• an investment banJdnc firm iDwJved

~ "Ent.ertainment Tonight." a half-hour. na- Us sellinI TV n.Uoaa. "That', riaky' at a
tion.ally syndicated entertainment news time wheD TV ratiDp for' indies and net­
show at S:30. "The Morton Downey Sho.... .orb are beiDc eroded by cable and
will air at a p.m.. followed by an bour-Iq VCRI."
nrwac:M&. WWOR bu &.SI!!!!mc!Cld eom.i c.t t::N cwn-

In tile~ too,~ fa new local try', hottest TV syndicaUoo properties.
procra-mmc to come. People Are Talk- SbowilUch U "Mapum" and "Simon &:
i.n&" an Mur-lonI c:a1l-in talk show with • Simoo," which WWOR will air tbiI tall. ale
li'ftmdeewfte....... t ...u a..-..: ., .-.Dl.,..........._KA-.JI.;

o.pite tile crtek:8, N ••• ill..~ .'. I!IId at.p4"~..... ratinp _.
appear to haft aD inc:reuiD& desirw.... DeW dIOWI will lamer woo't be seeD for _
a\ICb fue. ' ..,... Jaft- "Colby'" .... CBS'.......... , :,

Ratinp Jbr the "'IracNel1ILeltrer HcIW'" A.DIe." &reD' naila61e unt1I fall I''', and .
fDcreued Iaat year wbm ViNET-TV, New ABC". papular "Who'. the &.r' eIDem'\ _ ,
York', public TV mac., ed,.el &be.. co Iato renmJ until I.... .. _
into prime tJme,mO'Yiq ittD 1:30 p.m. from EWfttuaUy, "CalbJ" aDd ....... wiII.'~ -.
T p.III."A Cbnmt AIfm." WNYW". Joc:a1I)' land betwem • p.IIL aDd • p.IIL Manda,.·" '.
produced neWI macazine. bu been pic:kiq throucb Friday OIl the WWOB 1cbedu1e,
up momentum since being moved to 7:30 when the1 can suppl)' a rtrone lead-in to
p.m. Jut September. While third in the the prime-time liDeup of local IhcnrL
time slot behind pme shaw., it is .ell "HiItorical1y, indepeDdrDta have~
-!,ead ,of any other"ne'W'ICut. Fox :r~levt- tully tcheduled comedi. betwem • and •
Slon will syndicate A Current Matt na- p.m. to c:ounter-pr'OIrUI the network at­
tionally in IUS. filiat.es' newscuta," 1&)"1 Mr Meisel, the

To clear the wa1 for WWOR', DCWII and WOR programming director .
inlonnaUoa llDeup, Mr. KUDa~ hal pro- For now, though.~ the syndicated
poeed~ 1tart1inI: deLaymc broad- ahoWl will cut into the mtion's profit mar-

~ cut of weekda1 New York JCnjcb and gin.
Ranpn pmes until 11:30 p.m. Cb·....... • "With all the buyinc that WWOR hu
baa cl.lTied. the WaJDa. which are owned "" dOlle, I would be~ if ita profit mar­
MacWon Square Ga..rdeo. siDce 1as1. But ill J1n were more thaD 1...... .,.. Roa NlD­
~t yean. accorc:tinC to Farrell Mm.J., 0WIki. presidest 01 Wub.inc'OD-bued
WWOR'. d.irectoI' at procrammi.n& thdr GI..IIUDC';" &I NlDowWd Media lD.....tweota
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EXHIBIT 3

MADISON SQUARE GARDEN
NETWORK PROGRAMMING

Oct. 1981 - Sept. 1982 Oct. 1990 - Sepl1991

# of Total # of Total %0la1ge %0la1ge
Programs Hours Programs Hours ~ # Of ProalClllS ~#OfHaJIS

Rangers
Pre-Season 2 6.0 1 3.0 - 50% - 50%
Regular Season 40 120.0 75 225.0 + 88% + 88%
Playoffs 8 24.0 10 30.0 + 25% + 25%

Knicks
Pre-Season 2 5.0 2 5.0 FLAT FLAT
Regular Season 40 100.0 78 195.0 + 95% + 95%
Playoffs 7 17.5

Yankees
Pre-Season 4 12.0
RegUlar Season 107 321.0

College Basketball 14 28.0 67 134.0 + 379% + 379%
Pro Boxing 14 35.0 29 72.5 +107% + 108%
Golden Gloves Boxing 7 17.5
Track & Field 2 6.0
Wrestling 7 21.0 120 138.0 + 1,614% + 557%
Dog/Horse Show 4 12.0 4 12.0 FLAT FLAT
Tennis 8 16.0 56 112.0 + 600% + 600%
Horse Racing 129 129.0 329 329.0 + 155% + 155%
Bowling 2 4.0 3 1.5 + 50% - 63%
Masters ofHockey 1 2.0
Golf 114 89.75
Auto Racing/Motorsports 259 177.5
Outdoors/Fishing 115 63.0
Volleyball 3 3.0
NFL Pre-Season Football 1 3.5
Lacrosse 1 1.0
Bicycle Racing 1 1.0
High School Basketball 3 7.5
College Football 13 39.0
College Baseball 2 4.0
SeniorPro Baseball 10 30.0

MSG Produced Sports,
News and Commentary 845 424.75

Misc. Syndicated
Sports Programming 1157 928.5

TOTAL = 280 525.5 3416 3380.0 + 1,120% + 543%

SOURCE: MSG Network
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EXHIBIT 4

MADISON SQUARE GARDEN NETWORK

SUBSCRIBER HOUSEHOLDS
OUTSIDE OF NEW YORK DMA

DMA

Philadelphia
Hartford­
New Haven

Buffalo
Wilkes Barre­

Scranton
Albany­

Schenectady
Troy

Syracuse
Rochester
Burlington -

Plattsburgh
Binghamton
Utica
Elmira
Watertown

TOTAL =

SOURCE: MSG Network, 12/92

Pile: CBLEPEN

MSG Network
Subscriber

Households

93,732
491,414

326,466
122,043

154,802

152,640
187,134

11,110

31,686
67,105
34,340
35,528

1,708,000


